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W H A T ?
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OOH TYPES



WHERE?
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WHY?

High Visibility:
24/7 Exposure.

Non-Skippable:
No Ad Blockers.

Enhances Digital
Campaigns:

Drives Online
Engagement.

Cost-Effective
Reach.



Brand Building

WHEN?
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Promotional

campaigns

Product Launches

360 Effort



BROAD REACH

WHO?

9
GEOGRAPHICALLY

TARGETED 
PASSIVE

ENGAGEMENT



State of the OOH
Market 2024



The Market

50K BILLBOARDS 

2024 Analytics

16%
Inventory

Growth

84% UTILIZATION

10% Utilization
Growth

6.3B  EXPENDTURE

84%
Billing 
Growth

BRANDS

25%
Brand 

Growth
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Growth Drivers

Demand Growth Consumer Behaviours Supply Growth
Real Estate Driven
New Brands looking for
market credibility
Mature Brands Fighting
Visual Congestion
SMEs Needing to
Complement Digital

Movement out of the old
city
Longer Commutes

A Growing City 
Competing Formats
Regulatory Environment
Responding to
Unbalanced Demand
Price Inflation



Real Estate

FMCG

Others

Hospitality

Financial Servi…

Telecom

Retail

Home A… E-Com…

Health Care

Media
Auto…

Sector
Breakdown

Real Estate (60%) Dominated The
Market.
FMCG (9%) came in second but with
a declining share than 2023 (12%).
Telecom (3%) dropped to 5th place.
Financial Services (4%) grew its
share and rank to 4th place
Home Appliances (3%) returned to
top 10 list, coming in at 7th place.
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0 100 200

Real Estate 84

Consumer Electronics 73

Health Care 55

Education Services 48

E-Commerce 36

Financial Services 24

Home Appliances 243

Automotive 155

FMCG 12

Retail 12

Entertainment -17

Charity -22
Annual Growth Rate

Uneven
Growth

Strong overall growth with sector-
specific variations.
Understanding market dynamics
is key for success.
Advertisers must adapt to the
evolving OOH landscape.



Residential
40%

Second Home
24.5%

Branding
22.5%

Commercial
9%

Real Estate

630+ brands and real estate projects used OOH.
Residential real estate dominated 
Ad spend focused on October to Zayed (24%),
New Cairo (22%), and Ring Road (14%).

FMCG
Personal Care

28%

Confectionary
16%Dairy Products

14%

CSD
10%

Snacks
10%

Other Beverages
8%

Household
6%

125 brands utilized OOH.
Personal care products led the demand.
October Bridge, Ring Road & East Cairo received
the highest ad spend.



DIGITAL
OUT OF
HOME

240+ screens across Cairo
100% growth since 2022
Operators continue to
experiment with different formats
and setups.
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Shifting Landscapes

Real estate ads moving to suburbs
create affordable OOH opportunities
in Cairo.
Advertisers can leverage innovative
formats for wider reach at lower
costs.
High utilization rates deter operators
from annual deals in 2025.

0 20 40 60 80

West Cairo 56

Central Cairo 63

South Cairo 74

October Bridge 79

East Cairo 82

New Cairo 83

Zayed 87

Mehwar 91

Ring Road 94

Utilization Rate



0 20 40 60

3*4 -6

6*3 74

Bakia -13

Digital Screen 62

Double Decker -16

Gantry -17

Mirror 16

Rooftop -18

Unipole 17

Annual Growth Rate

Changing Faces of OOH

Regulators push for standardizing ad
formats (6x3 replacing 3x4).
Double-deckers converting to
unipoles; rooftops & gantries being
removed.
Mirrors expand on new bridges, while
large formats may limit small
advertisers.



In Summary
The Egyptian OOH market is dynamic
and growing. Leveraging key trends
and data-driven insights helps
advertisers, agencies, and media
owners optimize strategies for success.
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SCAN FOR
A FREE

CONSULTATION



Powering OOH Success
Provides advanced analytics to measure OOH impact.

Tracks spend, impressions, and viewership for 2,600+ brands since 2019.

Used by local and global brands to optimize OOH efficiency and
performance.



CHALLENGES WITH OOH
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I dont know where to start...
I dont know what to spend...
I dont know what my competition is doing...
How do i make sure I have the best locations?
What information do I need to brief an agency?
What about artwork?
What KPIs should I track?
I am worried about quality assurance...
What new campaigns started this month?
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COMPETITVE
ANALYSIS
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SEARCH
ENGINE
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BRIEF 
US
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CAMPAIGN
MEASUREMENTS
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TECHNICAL DES.
GUIDELINES
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CAMPAIGN
TRACKER

31



ISSUE
MANAGEMENT
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AUDITING 
QUALITY

ASSURANCE
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CAMPAIGN
ALERTS
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END OF CAMPAIGN
 REPORT
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SHIFTING
MARKET

DYNAMICS
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2024 STATE OF THE OOH MARKET WEBINAR

hello@admazad.com

AdMazad.com

72 Horreya Street, Almaza,
Heliopolis, Cairo, Egypt

+201061770007 - +20224141381

STAY IN TOUCH
WITH US!

https://admazad.com/

