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Who’s Criteo?

Criteo is a French Advertising company that provides online 

display advertisements across the open internet and their 

headquarters is in Paris, France.

The most effective Ad network for marketers to engage with 
relevant open internet users.
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Discover The Untapped Opportunity Beyond Google and Facebook 

Every publisher, retailer, and brand website that isn’t behind a walled garden is part of what Criteo calls ”the Open Internet”

Time Spent

• Users Average time spent on Open internet (Criteo Vs FB/Google)

• How much Advertisers spend on Ads (Criteo Vs FB/Google)

Digital Ad 

Spend $

Criteo Facebook/ Google

Incremental Reach

Criteo provides you with incremental reach of high value users beyond 

the confines of the “walled gardens”.

Reach Audience Products

1.5B+
People

User 
Declaration

1.5B+
Gender & Age 
Declarations

1B People
Search 
Activity

2T+ Daily 
Searches

2.5B People Buyers Insights
$900B+ Annual  

Sales

Facebook knows what consumers like, Google 

knows what consumers search for, and Criteo 
knows how customers Like, Search and Buy

Reach FB & Google Users Reach all open internet users (Websites / Apps / Games)



Egypt
Reach – Insights 
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+50M Users in Egypt

Our top 5 SSP partners 

Criteo Reach & SSPs (Egypt)

57%

43%

Male Female

Age Groups

28%

33%

23%

12%

4%

0% 10% 20% 30% 40%

16 to 24

25 to 34

35 to 44

45 to 54

55 to 64

Income 

LowMedium High

29%
24%

27%
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TabletMobile Desktop

Criteo Device coverage

IOS Android

Criteo Operating system

Websites Applications Games      

Criteo Ad Placements Inventories

Criteo Number of Ad placements (Egypt)

60K+ Total Placements

35K+ Websites 25K+ Apps & Games

Google.com

Yahoo.com

Masrawy.com

FilGoal.com

YallaKora.com

MSN.com

CNN.com

Dailymotion.com

Truecaller (App)

Botim (App)

Imo-International Calls & 
Chat (App)

PubG (Game)

Candy crush (Game)

Microsoft 365 (App)

Facebook Lite (App)

Viber – call (App)

And More And More
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Engage audiences

Prevent waste

Very High Reach

Build brand & product awareness Increase App installs

Get Sales & Leads / In-app action 

Execute with preferred SSP 
partners 

Deliver full-funnel marketing 

Criteo

clients can: 

Across a massive network using first-party identity and target your ideal audience 

using Criteo’s exclusive intent data 

Clients Can

Why Cr i teo ?   



How It works 
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Measurement

Supporting your objectives across the User journey

Convert site visitors

Dynamic Retargeting

CONVERT

App Retargeting

Convert app Buyers

Engage existing customers

Audience Match

Activate app audiences that 
already visted your website

App Engagement

RE-ENGAGE BUY

Attract new Users

Customer Acquisition

Attract new app users

App Awareness

ACQUIRE

Retention Loop

Awareness

Consideration

Enjoy
Awareness

Consideration

Start 
Journey

Acquisition Loop

Sales & Leads

• CPC



Objectives/ 
Products
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A full funnel approach to help you achieve your goals

Website traffic / App Install

Drive new users by leveraging branding 
and video assets using  Criteo’s Buyers 

Graph

Web / App Conversion 

Convert customers into loyalists by 

increasing purchase rate and AOV

Awareness

Drive completed video views and 

increased reach leveraging mass 

audience or unique  Intent data to drive 

increased product awareness

• Completed views (CPCV)

• Reach (CPM)

• CPC

• Viewability

• Frequency 

• CPI

• CPC (Visits)

• ROAS

• CPA

• CPC

• Prospecting/ Retargeting

• Criteo powered data

• Similar Audience (Lookalike)

• Contact List (Ex: CRM data)

• Website visitors (Retargeting)

• Geo Location Audience

• Events (Buyers, app installers,   

non-buyers)

Audience

Acquisition Retention
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Build Awareness: Get noticed

Creative: Your brand’s essence

• Core messages, imagery and desired sentiment

• Focused on branding

Acquisition: Generates interest for your 
products or services from people who 
don’t know you yet.

Retention: Retarget Users who knew about 
your products and service before to see 
new products and services

Make your brand

more visible.

Format: Cinematic

Format: Cinematic

Format: Static

Format: Explorer 360

Format: Virtical

Format: Adaptive



Criteo Video Ad Features

Channels:

AppMobile web Desktop Unlimited Reach

Features:

• Completed Video Views (CPCV)

• Viewability: 85% up to 95%

• Maximum Duration: 30 SEC

• Play in Full screen mode

• Competitive Cost vs others

• Gain the best inventory access for users 

across the open internet placements

Benefits

•Reach your goals: Get more Completed Views, drive website traffic, build 
awareness for your business, and more when you create a Video campaign.

•Reach the right audience: Reach people through Criteo by targeting Relevant 
Users in which the system will build up loyal segment.

•Measure your success: Figure out if you're reaching the right audience by 
checking Criteo’s massive system Video matrices.

Press Play on the video
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Consideration: Get traffic on web and app

Creative: Your signature

• Mix of your brand’s personality 

and products

• All about engagement & interactivity

Web/app Traffic in Acquisition gets new 
people to visit your site or store and 
learn more about your brand, product, or 
services.

Web/app Traffic in Retention gets people 
who visited website or store before to revisit it 
again and learn more about new products.

Drive high-value 

prospects to

your website/App.

Format: App Install

Format: StaticFormat: Billboard

Format: Billboard

Format: Slider

Format: App Install

Format: Adaptive
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Conversion: Get sales & Leads

Creative: Your products

• all about products and promotions

• more product personalization

Conversion in Acquisition get new people 
to purchases or buy products and services 
from you.

Conversion in Retention gets people who 
know you to make repeat purchases 
or buy more products and services from 

you.

Encourage 

interested 

Users to buy

Format: Static

Format: CollectionFormat: Store

Format: Poster

Format: Clip

Format: Mozaic

Format: Single



Deep dive on Website Visitors 
Personalize advertising at the user-level

The Criteo Engine recommends 

Websites based on factors such as

Benefits

• Bring users back to buy, drive more sales and increase your profitably using a 
marketing platform that consistently wins 90% of competitive tests.

• Gain access to the best inventory

• Engage Audience by delivering the right ad, at the right time, on the right 
device with personalized websites recommendations and 17T ad set 
variations

Your Assets

Brand Guidelines

High-Res Logo

Branding & Background Images

CTA Wording

Our Formats

15+ eye-catching ad formats that 

will captivate your audience
+ +

Our Engine

AI-driven technology makes sure 

that the most effective ad format is 

shown to every user,  personalizing it 

on the fly

=
Get maximized results 
towards any of your 

campaign’s objectives

• Your campaign goal (Objective)

• Audience location 

• frequency of user activity

• Product type, price, and category

• Most visited website
How it works

• Target across web, mobile, app, and video using 120 intent signals.

• Optimize with continuous machine-learning against business objectives.
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How Criteo Dynamic Retargeting Works ?
Our products - Maximize sales. 

R
e

ta
rg

et
ing Acquisitio

n

A

udience Matc

h

Re-engage Users throughout their path to 

purchase with tailored video and display ads

Laptop Mobile Tablet

Cross Device Capability
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Criteo Vs Google (Dynamic Retargeting)

Based on verified reviews from real users in the Ad Tech (Transitioning to Ad Tech 

Platforms) market. Criteo has a rating of 4.6 stars. Google has a rating of 4.4 stars.

See side-by-side comparisons of product capabilities, customer experience, Head-to-Head 

Tests and reviewer demographics to find the best fit for your organization.
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Retarget users across the open web and Meta inventory
Maximize performance by combining the power of Criteo and Meta technology to show the right product to the right user in the right 
environment across open internet and walled gardens

Direct Integration with Premium open 
internet publishers across all channels 

Websites Applications Games

Retarget users where they’re increasingly 
spending time on walled Gardens



/

Drive performance by retargeting users across 
the open web and Meta inventory.
Unify open internet and social activation in a single platform to reach users across their full customer journey. Maximize performance by 
combining the power of Criteo and Meta technology to show the right product to the right user in the right environment.

Reach users where they’re increasingly spending 
time on premium open web sites and Meta.

Holistic reporting across all inventory in a single 
unified platform.

Utilize a unified user set across the open web and 
walled gardens to help deduplicate your audience

See incremental  performance 
improvements of up to 20%
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Feed Story StoryFeed
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Criteo Trade Marketing (Leverage your brand partnerships via tailored ads)

The Brand in That case would 
be paying for the advertising 
while the Retailer provides the 
right audiences, the ad will 
then lead the user to the 
Retailer’s website to convert 
and buy the Brands product. 

It’s a Win Win situation for both 

the Brand and the Retailer

An Advertiser/Brand promotes 
specific Brands or Products on 
a retailer’s website

Trade Marketing

RetailersBrands

✓ Enjoy free traffic to drive incremental 
outcomes

✓ Optimize cost & improve performances

✓ Add value to the collaboration with 
brands and strengthen your relationship 
with them

✓ Deliver a better customer experience 

through personalization & co-branded 
creative 

✓ Build numerous scenario to engage 
shoppers thanks to the retailer’s data or 
Criteo data

✓ Have further insights on their brands & 
customers

✓ Build tailored banners by combining a 
branding message and a personalized 
product recommendation 

✓ Moves products off the shelf faster, both 
online and in-store



App Retargeting
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User clicks and is directly 
deep linked to a specific 
product they are likely to 
browse and purchase

App Advertising entices 
user with real-time relevant 
ad content and design

User downloads and opens 
your app, but rarely comes 
back to browse or purchase

How it works

Criteo ensures your most valuable users remain engaged 
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All Mobile First Formats

Video

• Portrait

• Landscape

• MRAID

• Playable/Immersive

• Interstitial

• Native

• Banner

Standard 
Display

Rich 
Media

Dynamic
Ad

Native
Display

Video

Criteo Solutions



How Criteo
Track Users 



Tags set-up

When set up correctly, tags will allow you to:

Measure and understand the users’ behavior on the

different sections of your website

Collect information used to display personalized product  

recommendations for both your existing audiences and new

ones

Improve overall campaign performance by increasing

accuracy



Tags set-up

5 types of tags: 

Homepage Category /  Search /  
Listing

Product Cart / Basket Conversion / Sales

How is the Criteo engine using the data from the tags?

Identify a  user’s  

global interest in  the

website/brand

Identify theproduct  

categories the user  

is interested in on  

the website

Identify the exact  

products theuser is  

interested in on  the

website

Identify the  user as 

an  “aba ndo ned  

cart”

Report ROI, compute  

best sales and  

exclude purchased  

items from retargeting



Ad Types



We buy 4 types of inventory

We buy across screen sizes and environments



Dynamic Ads Image Ads
Coupons & 

Showcase Ads
Native ads Adaptive Ads Video Ads

Build awareness, influence consideration, or drive conversions with ad formats that look as good as they perform. From a 
simple, single product ad to eye-catching animation and interactive 360 experiences, you can find the perfect format to tell 
your brand’s story.



Dynamic Ads

Mosaic, Single, Read, Collection 

Drives clicks with a pack of creatives built to 
fit any user preference, publisher size, and 
context. Dynamic ads support display, 
social, and native placements

Brand assets:

• Brand Book

• HD Logo

• Product Feed

Mosaic
✓ More or less products
✓ Drives click-through-rate

Single
✓ Captivates the shopper
✓ Drives conversions

Read
✓ Tells a short and convincing story 
✓ Translates into banner clicks

Collection
✓ Highlights your product from different 
angles or in various colors
✓ Requires at least 3 images per product 

Channels:

AppMobile web Desktop Unlimited Reach



Example

USER A USER B



Audience
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Increase lifetime value from people who know you

Criteo Multiple ways of Targeting to reach the most relevant Users across all channels

• Audience Size: 50M +

• Broad:
Mass Audience

• Prospecting:
Reach users who show 

interest for your website

• Retargeting:
Reach Users who visited 
your website previously.

• Online Buyers Data 
that Criteo Have

• Audience Size: 20M +

Reach Users based on 
the below online 

actions:

1. User online behavior
2. Product they buy
3. Brands they buy 
4. Purchasing power
5. Purchased item price

Automatic analysis finds 
the best audiences 

currently browsing your 
site

Predictive AI identifies new 
people across the Web 
who look like your best 

audiences

Automated traffic to your 
site from new, high-value 

audiences

Target Users through 
Map pin location.

Take advantage of our 
geolocation data to 
qualify all types of 

audiences near a point 
of sale or build 

audiences based on 
their physical behavior.

• Target Users based 
on specific event that 

they do online like:

1. Add to cart
2. Buy

3. Download
4. Install apps

5. Visit websites

Broad/ Prospecting/ 

Retargeting
Criteo powered data Lookalike Map Location Events
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Customer Profile
Segment your online or offline data to reach focused audiences 

like loyal, lapsed, high-value, or seasonal customers. Easily 
connect with integrations to industry-leading CDPs.

Events
Segment based on specific events in the customer journey, like 

website/app visits or abandoned cart

Increase lifetime value from people who know youFind your next top Segment with Criteo’s exclusive data set

Demographic
 
 

Location
Target people who live close to your 

physical stores, in a specific location, or who 
live close to specific area types like the sea 

or the mountains (H2 22). 

In-Market
Engage in-market Buyers based on specific 

brands and products they are actively 
browsing, not simply searching. Refine 
with purchasing power or a product’s 

gender affinity..

Behavioural
Target audiences based on repeated 

purchase habits (luxury buyers), life stages 
(new parents), or lifestyles (eco-conscious). 

Lookalike
Engage new people who behave like a list 
you share, based on their actual shopping 

and purchase habits.

Target audiences based on age, gender, or household 
income.

Seen Ads
Reinforce your message with people 

previously exposed to your ads

Rely on our experts to identify high-value segments for your business 

Criteo Audience (Powered data)
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Rely on our experts to identify high-value segments for your business 

• Which segments are most likely to drive more traffic on my site?
• Which segments are best aligned to my business?

Criteo Powered Audience

Retail Real estate

Fintech

CosmeticsShoes

FMCG’s

Jewelery

Bedding & 
Linens

Household 
Supplies

Tools
Kids 
Toys

Tables
Bags

Clothing 
Accessories

Telecom

Healthca
re

Petcare

Storage

Audio

Beds

Hobbies

Vehicule 
Parts

Electronic 
Accessories

Outdoor 
Activities

Garden

Kitchen 
Appliances

Party



Commerce Audiences – US Market
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Deep dive on Similar Audiences
Find lookalike users from the world’s largest intent database  

Automatic analysis of the behaviors of 

your existing online website visitors

Reach new, lookalike audiences to help you 

rapidly grow your business

1
Score Existing Visitors

Website visitors scored based on 
purchasing journey & engagement 

level

2
Find Lookalike Audiences

Lookalike AI finds users who have 
the same site characteristics as the 

visitors with the best score.

3
Target new audiences
AI Engine predicts user 

engagement and optimizes on 
qualified visits

10

8 3

User level 

Navigation depth

Engagement

View pages

Basket

Buying frequency Publisher insights

Device

Browser

Product added to Vertical Advertiser product

120 intent signals from billions of analyzed variables
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Features

2-step upload on Self-Serve UI

Instant match rates

API for audience creation & management

Real-time audience synchronization

Contact List
Re-engage with lapsed users and get them interested in your brand again  

Web & App Data
Target visitors from your web or app who haven’t visited your 

brand over the last couple of months. 

Target pre-defined customer segments from your Data 

Management Platform or Customer Data Platform for your 

traffic campaigns.

Third-Party Data

CRM & Offline Data
Upload CRM (emails or device IDs) or in-store data to drive 

these users to your site and help increase traffic.

Industry-
leading 

60%
match rate

Broadest
Reach

1000s 
of premium & direct 

publishers



Get Started & 
Campaigns 

Measurement 



• Campaign Creation



• Campaign Creation



• Campaign Creation



• Campaign Creation



• Campaign Creation ( P l a c e m e n t s  e x a m p l e )   



Success Stories









Ayman Mobarez
Client Partner Manager, Criteo
+201202090400
Ayman.mobarez@alephholding.com
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